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SEO e AdWords:  
essere visibili sui motori di ricerca

dunp: GOOGLE PARTNER
Si dice che il modo migliore per nascondere qualcosa sia nasconderla nella seconda 
pagina dei risultati di Google, noi siamo totalmente d’accordo.
Per questo lavoriamo ogni giorno con i nostri partner per ottimizzare il loro sito 
e farlo apparire nella prima pagina dei risultati, in modo da ottenere un aumento 
dei visitatori e, di conseguenza, degli acquisti.
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Perchè investire  
nella pubblicità online
Intervista a Damiano Oliva  
seo e AdWords sPeciAlist

Quali sono i punti di forza del servizio Google 
Adwords?
Google Adwords è un servizio estremamente  
ƮHVVLELOH��FKH�SHUPHWWH�GL�SHUVRQDOL]]DUH�WRWDOPHQWH� 
OD�FDPSDJQD�D�VHFRQGD�GHOOoHVLJHQ]D�GHO�FOLHQWH��
6L�SXÍ�VFHJOLHUH�LQIDWWL�LO�WDUJHW�H�LO�EXGJHW�LQ�PDQLHUD�
HVWUHPDPHQWH�SUHFLVD��8Q�DOWUR�VXR�SXQWR�GL�IRU]D� 
Ã�FKH�SDJKL�HVFOXVLYDPHQWH�VH�LO�YLVLWDWRUH�FOLFFD�VXO�
WXR�DQQXQFLR�H�QRQ�VH�OR�YLVXDOL]]D�VRODPHQWH��*RRJOH�
$GZRUGV�Ã�XWLOL]]DELOH�GD�WXWWL��GDO�SLFFROR�QHJR]LR�
VRWWR�FDVD�DOOD�JUDQGH�PXOWLQD]LRQDOH��3HUPHWWH� 
GL�DXPHQWDUH�OH�YHQGLWH�RQOLQH�R�VHPSOLFHPHQWH� 
L�FRQWDWWL��EDVWD�XQ�SLFFROR�EXGJHW�H�XQ�SURIHVVLRQLVWD� 
LQ�JUDGR�GL�JHVWLUOR�DO�PHJOLR�
Quali i vantaggi per i partners (quali noi siamo)  
di Google?
,�YDQWDJJL�VRQR�SLÔ�FKH�DOWUR�SHU�L�FOLHQWL�FKH�VFHOJRQR�
XQoDJHQ]LD�*RRJOH�3DUWQHU��HVVL�VDUDQQR�LQIDWWL�VLFXUL�
FKH�OoDJHQ]LD�VYROJHU»�XQ�ODYRUR�GL�TXDOLW»�ULVSHWWDQGR�OH�
QRUPH�LPSRVWH�GD�*RRJOH�SHU�OD�SXEEOLFLW»�VX�,QWHUQHW�
3HU�GLYHQWDUH�*RRJOH�3DUWQHU�Ã�LQIDWWL�QHFHVVDULR�
XQR�VWXGLR�DSSURIRQGLWR�GHO�SURJUDPPD�*RRJOH�
Adwords e aver investito una soglia minimale negli 
XOWLPL�PHVL��(VVHUH�*RRJOH�3DUWQHU�SHUPHWWH�LQROWUH�
GL�DYHUH�GHJOL�DSSURIRQGLPHQWL�SHULRGLFL�GD�SDUWH�GL�
*RRJOH�VX�$GZRUGV�H�GHL�SURJUDPPL�GL�LQFHQWLYR�SHU�
RWWHQHUH�QXRYL�FOLHQWL��3XUWURSSR�PROWH�SHUVRQH�VL�
ƬQJRQR�FRQVXOHQWL�$GZRUGV�VHQ]D�DYHUH�OH�PLQLPH�
FRQRVFHQ]H�GHO�SURJUDPPD��LO�PLR�FRQVLJOLR�Ã�ULYROJHUVL�
VHPSUH�DG�DJHQ]LH�*RRJOH�3DUWQHU��
A quale categoria merceologica lo consiglieresti?
&RPH�GLFHYR�LQ�SUHFHGHQ]D�*RRJOH�$GZRUGV�SXÍ�
HVVHUH�XWLOL]]DWR�GD�TXDOVLDVL�FOLHQWH��6L�GHFLGRQR�
LQVLHPH�JOL�RELHWWLYL�FKH�VL�YRJOLRQR�UDJJLXQJHUH�H�SRL�

VL�LPSRVWD�XQD�FDPSDJQD��é�FRQVLJOLDWR�D�FKL�YXROH�IDU�
FRQRVFHUH�LO�VXR�PDUFKLR��D�FKL�YXROH�YHQGHUH�RQOLQH�
H�DQFKH�D�FKL�YXROH�VHPSOLFHPHQWH�DXPHQWDUH�H�
PLJOLRUDUH�OD�VXD�SUHVHQ]D�RQOLQH��$GZRUGV�Ã�XWLOL]]DWR��
VRODPHQWH�SHU�IDUH�XQ�HVHPSLR��GD�FKL�ODYRUD�QHO�
WXULVPR��QHO�EHQHVVHUH��QHO�VHWWRUH�YHVWLDULR��LQ�TXHOOR�
DVVLFXUDWLYR�H�GL�ULSDUD]LRQL�DXWR��SUDWLFDPHQWH�GD�WXWWL��
3HUFKÄ�Ã�HƯFDFH"
3HUFKÄ�Ã�WXWWR�PRQLWRUDELOH��0L�VSLHJR�PHJOLR��LQ�RJQL�
PRPHQWR�SRVVLDPR�YHGHUH��TXDVL�LQ�WHPSR�UHDOH��
TXDQWL�FOLF�KD�ULFHYXWR�XQ�DQQXQFLR��TXDQWR�FL�FRVWD�
XQ�VLQJROR�FOLF��TXDQWH�YHQGLWH�R�FRQWDWWL�KD�JHQHUDWR�
XQ�DQQXQFLR�R�XQD�GHWHUPLQDWD�SDUROD�FKLDYH��TXDQWR�
DEELDPR�VSHVR��*UD]LH�DOOoDLXWR�GL�XQ�SURJUDPPDWRUH� 
Ã�SRVVLELOH�LPSRVWDUH�XQ�FRGLFH�GL�PRQLWRUDJJLR�VXO�
VLWR�GHO�FOLHQWH�FKH�FL�SHUPHWWH�GL�DYHUH�PROWLVVLPL�GDWL� 
D�QRVWUD�GLVSRVL]LRQH�
1DWXUDOPHQWH�GRSR�OoRWWHQLPHQWR�GHL�GDWL�Ã�LPSRUWDQWH�
VDSHUOL�LQWHUSUHWDUH�SHU�FDSLUH�LQ�FKH�PRGR�PLJOLRUDUH�
OD�FDPSDJQD��
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è tempo di bilanci. Che desideri hai  
per dunp per il 2015?
,O������SHU�GXQS�Ã�VWDWR�XQ�DQQR� 
GL�FUHVFLWD�VRWWR�WDQWL�DVSHWWL�WUD�L�TXDOL�
HPHUJH�FKLDUDPHQWH�TXHOOR�D�FXL�WHQJR� 
LQ�PRGR�SDUWLFRODUH�������GL�SHUVRQH�
FKH�ODYRUDQR�FRQ�QRL��'D����VLDPR�
GLYHQWDWL����pGXQSHUVq�H�LO�GHVLGHULR�
SULQFLSDOH�SHU�LO������Ã�OD�FUHVFLWD�GHOOD�
UHWH�GL�UHOD]LRQL�FRQ�L�QRVWUL�FOLHQWL��
SRUWDQGR�DYDQWL�L�FRQFHWWL�EDVH�FDUGLQL�
GHOOD�FRVWLWX]LRQH�GL�GXQS��TXDOLW»��
LQQRYD]LRQH��EHQHVVHUH�H�VROLGDULHW»��
In che direzione credi stia andando  
la comunicazione in Italia?
,Q�,WDOLD�VL�VD��VLDPR�SLJUL�PD�DOOR�VWHVVR�
WHPSR�HVSORGLDPR�GL�FUHDWLYLW»�� 
)DFFLDPR�SULPD�VSHULPHQWDUH�DJOL� 
DOWUL�H�SRL�QRL�ULSUHQGLDPR�OD�ULFHWWD�� 
FL�PHWWLDPR�TXHO�SL]]LFR�GL�VDOH��SHSH��
SHSHURQFLQR��DJJLXQJLDPR�LO�QRVWUR�
LQJUHGLHQWH�VHJUHWR�H�SRUWLDPR� 
D�WDYROD�XQD�SLHWDQ]D�GL�JUDQ�OXQJD� 
SLÔ�DSSHWLELOH�GL�TXHOOD�RULJLQDULD�
:HE��0RELOH��6RFLDO��WXWWH�SDUROH�LQJOHVL�
FKH�VWDQQR�FDPELDQGR�LO�QRVWUR�PRGR� 
GL�FRPXQLFDUH�FKH�ULVFKLDQR�SHUÍ�GL�HVVHUH�
DYYLFLQDWRUL�YLUWXDOL�PD�VHSDUDWRUL� 
GHO�WDQJLELOH��4XLQGL�OD�GLUH]LRQH�Ã�TXHOOD�
FKH�YHGLDPR�GDL�QRVWUL�pYLFLQLq�PD�FRQ�
XQoRWWLFD�SLÔ�pYLFLQDq�DOOH�SHUVRQH�
Cosa pensi del futuro in Italia?
)XWXUR"�£�GLƯFLOH�SUHYHGHUH�FRPH�
SRVVDQR�DQGDUH�OH�FRVH�QHL�SURVVLPL�DQQL��

GD�WHPSR�VL�GLFH�FKH�OD�FULVL�VWD�SHU�
WHUPLQDUH�PD�LQ�GHƬQLWLYD�TXHOOR�FKH�KD�
UDSSUHVHQWDWR��H�OR�VWD�DQFRUD�IDFHQGR��
Ã�GL�DYHU�VHJQDWR�SURIRQGDPHQWH� 
H�QHJDWLYDPHQWH�JOL�DQLPL�GHOOH�SHUVRQH�
VLDQR�HVVH�ODYRUDWRUL�GLSHQGHQWL� 
R�LPSUHQGLWRUL��$�PLR�DYYLVR�Ã�TXHVWR�
OoRVWDFROR�SLÔ�FRQWDJLRVR�GD�GRYHU�
HOLPLQDUH�H�OR�VL�SXÍ�IDUH�DSSOLFDQGR�
positività�H�DYHQGR�ƬGXFLD�FKH�OH�
FRQGL]LRQL�HFRQRPLFKH�SRVVDQR�
ULWURYDUH�XQD�FHUWD�VWDELOLW»��4XHVWR�
UDSSUHVHQWHU»�SRL�OD�EDVH�GL�SDUWHQ]D�
SHU�LQYHVWLUH�QHOOH�SURSULH�SURVSHWWLYH�
Perché un’azienda dovrebbe scegliere 
dunp?
,PPDJLQDWH�GL�YROHU�IDUH�XQ�YLDJJLRf�
FRPH�SULPD�FRVD�ELVRJQHU»�VFHJOLHUH�
XQD�GHVWLQD]LRQH��SRL�FRQ�TXDOH�PH]]R�
raggiungerla e una volta arrivati a 
GHVWLQR�JRGHUH�GHOOH�VSHFLDOLW»�FKH�RƪUH� 
LO�OXRJR�� 
È vero che le nuove tecnologie hanno 
LQFUHPHQWDWR�QRWHYROPHQWH�LO�pIDL�GD�
WHq�PD�VH�TXHVWR�IRVVH�FRQLXJDWR�
GDOOoXWLOL]]R�GL�JXLGH�VSHFLƬFKH�FKH�
SRVVDQR�LQWURGXUFL�DO�PHJOLR�QHO�YLDJJLR�
FKH�VWLDPR�LQWUDSUHQGHQGR��OH�QRVWUH�
VFHOWH�VDUHEEHUR�SLÔ�FRQVDSHYROL�H�
TXLQGL�GL�PDJJLRU�VRGGLVID]LRQH��
8Q�SRo�FRPH�9LUJLOLR�SHU�'DQWH��LO�FOLHQWH�
SXÍ�WURYDUH�LQ�GXQS�XQD�JXLGD�SHU�
UHDOL]]DUH�DO�PHJOLR�OH�SURSULH�DPEL]LRQL�
FRPXQLFDWLYH�

,17(59,67$
A CLAUDIO POLITO��GXQS�ceo)

GXQS������GenerAre positività
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NuccioArt�Ã�XQoD]LHQGD�FKH�KD�IDWWR�GHL�pULFRUGLq�GHOOH�UDFFROWH�RULJLQDOL�GD�FRQVHUYDUH��
*UD]LH�DJOL�LOOXVWUDWRUL�H�DL�SLWWRUL�FKH�VRQR�SDUWH�LQWHJUDQWH�GHOOoD]LHQGD��YHQJRQR�
ULSURGRWWL�RJJHWWL�XQLFL�
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/H�FROOH]LRQL�ULYLVLWDQR�OXRJKL��YLDJJL��SDHVDJJL�
PHGLWHUUDQHL�H�GoROWUHPDUH��OH�SLÔ�EHOOH�H�ULQRPDWH�
FLWW»�LWDOLDQH�HG�HXURSHH��SHUVRQDJJL�GHO�&LQHPD�� 
GHOOR�6SRUW�H�GHOOD�0XVLFD��LOOXVWUD]LRQL�GL�DXWR�H�PRWR� 
GDL�PDUFKL�SUHVWLJLRVL��/H�SURGX]LRQL�VRQR�UHDOL]]DWH�
VX�GLYHUVL�VXSSRUWL�FRPH�LOOXVWUD]LRQL��SDVVHSDUWRXW��
PDJQHWL��EORFNQRWHV��VHJQDOLEUL��
$�GLVSRVL]LRQH�GL�WXWWL��XQoDPSLD�YDULHW»�GL�PHPRUDELOLD�
FKH�SXÍ�HVVHUH�DQFKH�SHUVRQDOL]]DWD��*OL�DUWLFROL� 
VRQR�GHVWLQDWL�D�QHJR]L�H�GLVWULEXWRUL��OLEUHULH�H�VWRUH��
LQ�,WDOLD�H�DOOoHVWHUR�
$�SDUWLUH�GD�RSHUH�XQLFKH�RULJLQDOL�UHDOL]]DWH�QHOOH�
WHFQLFKH�GL�DTXHUHOOR��DFULOLFR�H�WHPSHUD��OoD]LHQGD� 
QH�ULSURGXFH�OoLPPDJLQH�VX�GLYHUVL�VXSSRUWL�TXDOL�
PDJQHWL��SDVVHSDUWRXW��LOOXVWUD]LRQL��DSULERWWLJOLD��
VHJQDOLEUL��WDEOHW��EORFN�QRWHV�
7XWWH�OH�LOOXVWUD]LRQL�VRQR�UHDOL]]DWH�GD�SLWWRUL�
FKH�ULSURGXFRQR�LPPDJLQL�GHOOH�FLWW»�WXULVWLFKH�SLÔ�

Le coLLezioni di nuccio art rivisitano 
viaggi, Luoghi, città, personaggi famosi 
deL cinema, deLLo sport e deLLa musica

DPPLUDWH�FRPH�/RQGUD��3DULJL��%HUOLQR��5RPD��SDHVDJJL�
PHGLWHUUDQHL��FRQ�EDUFKH��SRUWLFFLROL��SDWLL��SHUVRQDJJL�
PLWLFL�GHOOD�0XVLFD��GHOOR�6SRUW��GHO�&LQHPD�H�GHOOo$UWH��
LWDOLDQL�H�LQWHUQD]LRQDOL��GD�(OYLV�3UHVOH\�D�-RKQ�/HQQRQ��
GD�$QQD�0DJQDQL�D�&KDUOLH�&KDSOLQ��SHU�IDUH�TXDOFKH�
HVHPSLR�
/D�FROOH]LRQH��FRPSRVWD�GD�XQD�ULFFD�YDULHW»�GL�SURGRWWL��
UDFFRJOLH�DQFKH�ULFRUGL�GL�DXWR�H�PRWR��FRQ�PDUFKL�
VWRULFL�FRPH�9HVSD��)LDW��'XFDWL��)HUUDUL��%0:��5HQDXOW� 
H�WDQWR�DOWUR�DQFRUD�

Stanislao Scarcello��WLWRODUH�1XFFLR�$UW
“Lavoriamo con il mercato turistico e per questo 
elaboriamo sempre nuove proposte, anche attraverso 
le tecnologie di ultima generazione come la Stampa 
Diretta UV e la Sublimazione; abbiamo la possibilità 
in questo modo di trasferire l’immagine su una vasta 
gamma di materiali e oggetti”.

cosa ti rimane
quando torni

da un viaggio?

un mondo di immagini
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Winnie Harlow

I POIS CHE SPRIZZANO

PersonAlità
lA 1829$�&$03$*1$ 
DESIGUAL
:LQQLH��YHUR�QRPH�Chantelle Brown-Young�� 
Ã�XQD�PRGHOOD�GL�FRORUH��KD����DQQL��PD�QRQ� 
VL�ID�ULFRUGDUH�VROR�SHU�OD�VXD�HOHJDQ]D��
6RƪUH�GL�YLWLOLJLQH��XQD�PDODWWLD�SHU�FXL�OD�SHOOH� 
VL�ULFRSUH�GL�PDFFKLH�SLÔ�FKLDUH�ULVSHWWR�DOOD�
WRQDOLW»�QDWXUDOH��'L�VÄ�ULFRUGD��q$�VFXROD�PL�
FKLDPDYDQR�PXFFD�R�]HEUDq��/D�QRWL]LD�SHUÍ�
interessante è che è la nuova testimonial 2015  
del brand di abbigliamento Desigual!

/D�SRSRODULW»�GHOOD�OLQHD�GL�'HVLJXDO�GLVHJQDWD� 
GD�&KULVWLDQ�/DFURL[��Ã�GD�VHPSUH�LPSURQWDWD�
VXOOD�GLYHUVLW»�H�VXOOD�RULJLQDOLW»��
'D�WHPSR�FROODERUDWRUH�GHO�EUDQG��OR�VWLOLVWD� 
ha dato vita a una moda tutta giocata su colori, 
ottimismo e allegria��LO�ULVXOWDWR�QHOOH�XOWLPH�
SDVVHUHOOH�LQWHUQD]LRQDOL��Ã�SLÔ�VRƬVWLFDWR�H�PHQR�
pXUODWRq�GHO�VROLWR��
6SD]LR�DQFKH�D�XQD�SXEEOLFLW»�FRQWUR�L�SUHJLXGL]L��
UDƪRU]DWD�GD�XQD�PRGHOOD�GL�FRORUH�pLPSHUIHWWDq� 
PD�EHOOLVVLPD��perché ogni forma è unica e non 
imitabile�
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tiFFAnY 
CoMiNG 
oUt  
con WILL YOU?

'HGLFDWD�DJOL�DQHOOL�GL�ƬGDQ]DPHQWR��UDSSUHVHQWD� 
QHOOH�LPPDJLQL�GHO�IRWRJUDIR�WHGHVFR�3HWHU�/LQGEHUJK��
diversi momenti della vita sentimentale di varie 
FRSSLH��7UD�TXHVWH�WURYLDPR�XQD�FRSSLD�GL�XRPLQL�FKH� 
VL�VFDPELDQR�OoDQHOOR�VXL�JUDGLQL�GHL�SDOD]]L�GHOOo8SSHU�
(DVW�6LGH�GL�1HZ�<RUN�
/D�FRSSLD�Ã�XQD�YHUD�FRSSLD�GL�IDWWR��non sono due 
modelli scelti per l’occasione��QRQ�VRQR�XRPLQL�PHVVL� 
OÇ�D�UHFLWDUH�XQ�UXROR��
Sono una vera coppia gay di New York.
*OL�DQHOOL�GL�ILGDQ]DPHQWR�QRQ�VRQR�SLÔ�VROR�SHU�OH�
VLJQRUH��7LƪDQ\�FRQ�TXHVWD�PRVVD�SUHVHQWD�XQoLPPDJLQH�
PRGHUQD�GL�VÄ�H�DPSOLD�OD�VXD�FOLHQWHOD�
7LƪDQ\�UDSSUHVHQWD�OnDPRUH��LQ�TXHVWD�FDPSDJQD�QH�
UDSSUHVHQWD�LQ�RJQL�VXD�IRUPD��$WPRVIHUD�PRGHUQD��
HOHJDQWH��LPSUH]LRVLWD�GDO�ELDQFR�H�QHUR�GHOOR�VFDWWR� 
H�GD�XQD�GLGDVFDOLD�SLHQD�GL�GROFH]]D�
/LQGD�%XFNOH\��SRUWDYRFH�GHOOoD]LHQGD��GLFH�� 
“Le foto sono una celebrazione dell’amore moderno, 
mentre creano scene che mostrano come l’amore si 
presenta in una varietà di formeq��,QVRPPD��OoDPRUH� 
Ã�VRSUD�RJQL�FRVD�

:LOO�\RX"� 
da 7LƪDQ\�	�&R�� 
SULPR�WUD�L�PDUFKL� 
GL�OXVVR�H�JLRLHOOL�� 
XQD�QXRYD�SXEEOLFLW»� 
D�WXWWR�WRQGR�� 
XQD�SXEEOLFLW»� 
JD\�IULHQGO\�
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,O�SDFNDJLQJ�SHUIHWWR"�è il contenitore che, a prima 
vista, ti fa pensare al contenuto��(�DOORUD�FRPH�QRQ�
QRWDUH�OD�FRQIH]LRQH�GL�)HVWLQD"�/oLGHD�Ã�TXHOOD� 
GL�pLPSDFFKHWWDUHq�LO�VXR�UHVLVWHQWH�RURORJLR�DOOoDFTXD�� 
GD�OHL�SURGRWWR��LO�)HVWLQD�3URIXQGR��LQ�XQ�VDFFKHWWR�
SLHQR�GoDFTXD��
/oLGHD�GHOOD�FRQIH]LRQH��VYLOXSSDWD�GDOOoDJHQ]LD�WHGHVFD�
6FKRO]�	�)ULHQGV�KD�ULFHYXWR�JUDQGL�DSSUH]]DPHQWL� 
GDO�PRQGR�GHL�GHVLJQHU�H�GHO�PDUNHWLQJ��H�LQ�HƪHWWL�
SLÔ�GL�WDQWH�SXEEOLFLW»��SURFODPL�R�VFKHGH�WHFQLFKH��
Ooorologio immerso nell’acqua rende l’idea della  
sua impermeabilità��6HQ]D�FRQWDUH�FKH�VL�WUDWWD� 
GL�XQR�VSHWWDFROR�GHFLVDPHQWH�LQVROLWR�FKH�DWWLUD�
VLFXUDPHQWH�OoDWWHQ]LRQH�

FEstiNA 
121�7(0(�/o$&48$
&(�/2�',02675$ 
CON IL PACKAGING 
SUBACQUEO  
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Baci Perugina, un nome che evoca dolcezza  
e romanticismo.�7XWWR�QDFTXH�GDOOoLGHD�GL�XQD�GRQQD��
OoLPSUHQGLWULFH�/XLVD�6SDJQROL�FKH�QHL�SULPL�GHO�n����
SHQVÍ�GL�LPSDVWDUH�FLRFFRODWD�H�QRFFLROH��GDQGR�YLWD�
DG�XQR�GHL�SURGRWWL�LWDOLDQL�SLÔ�ULFRQRVFLXWL��anche  
a livello internazionale�
/D�SUHVHQWD]LRQH�HG�LO�FRQIH]LRQDPHQWR�GHO�SURGRWWR�
VRQR�RSHUD�GL�)HGHULFR�6HQHFD��GLUHWWRUH�DUWLVWLFR�GHOOD�
3HUXJLQD�QHJOL�DQQL�n����FKH�rielaborando l’immagine 
del “Il bacio” di Francesco Hayez��FUHÍ�OD�WLSLFD�VFDWROD�
EOX�FRQ�OoLPPDJLQH�GL�GXH�LQQDPRUDWL��)X�VHPSUH�VXD�
OoLGHD�GL�LQVHULUH�L�pELJOLHWWLQLq�FRQWHQHQWL�OH�IUDVL�GoDPRUH�
FKH�DQFRUD�RJJL�FDUDWWHUL]]DQR�LO�EDFLR��,O�SDFNDJLQJ� 
Ã�UHDOL]]DWR�FRQ�GHOOH�SLFFROH�VWHOOH�FKH�GLYHQWDQR�ƬQ� 
GD�VXELWR�XQ�HOHPHQWR�LFRQRJUDƬFR�GHO�FLRFFRODWLQR�
*OL�DQQL�FRUURQR�H�QHJOL�DQQL�n���QDVFH�LO�7XER�GL�%DFL�
3HUXJLQD��XQ�VLPEROR��XQoLFRQD�FKH�VDSU»�FRQTXLVWDUH�
WXWWL�L�JLRYDQL�LQQDPRUDWL��,O�VXR�DYYHQWR�VWUDYROJH� 
OR�VFHQDULR�GHOOD�FRPXQLFD]LRQH��$OOH�VWUXJJHQWL�H�
PDJLFKH�DWPRVIHUH�VL�VRVWLWXLVFH�XQD�SXEEOLFLW»�FRUDOH�
FKH��LVSLUDWD�DOOD�FRQIH]LRQH��KD�OD�IRU]D�GL�FUHDUH� 
XQ�QXRYR�OLQJXDJJLR��7XEDUH�Ã�VLQRQLPR�GL�DPRUH� 
H�GL�DOOHJULD�QHO�SRUJHUH�XQ�FLRFFRODWLQR�GDL�PLOOH�
VLJQLƬFDWL��8OWLPD�QRYLW»�SHU�6DQ�9DOHQWLQR������Ã�XQD�
confezione a forma di cuore��FRQ�L�EDFL�FKH�FRQWHQJRQR�
IUDVL�GoDPRUH�GL�Tiziano Ferro�

1920 
nAsce il Bacio  
Perugina 
dolcezzaFANtAsIAdesiderio
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crescere Per AVERE SUCCESSO 
£�81o$77,9,7��',�&217,182�
$'$77$0(172�(�5,1129$0(172
Fnp Cisl ogni anno organizza il Tesseramento, momento importante e cruciale  
SHU�FRPXQLFDUH�QHO�PRGR�SLÔ�HƯFDFH�WXWWL�L�VHUYL]L�ULYROWL�DO�FLWWDGLQR�� 
$QFKH�SHU�LO������GXQS�SLDQLƬFD�OD�FDPSDJQD�DWWUDYHUVR�ZHE��79�H�DƯVVLRQL� 
in tutta Italia.



La Federazione Nazionale 
Pensionati è il sindacato  
dei pensionati della Cisl��
 
/D�)QS��ROWUH�DOOD�WXWHOD�VLQGDFDOH�H�
YHUWHQ]LDOH��VLD�D�OLYHOOR�QD]LRQDOH�
FKH�QHL�FRQIURQWL�GHOOH�LVWLWX]LRQL�
ORFDOL��FRPXQL��SURYLQFH��UHJLRQL��
D]LHQGH�VDQLWDULH�H�GHL�WUDVSRUWL�
HWF����RIIUH�XQoDPSLD�UHWH�GL�
servizi e di “segretariato 
socialeq��LQ�FROODERUD]LRQH�FRQ�
LO�3DWURQDWR�GL�DVVLVWHQ]D�,QDV��
FRQ�OH�FDWHJRULH�GHL�ODYRUDWRUL��
le unioni sindacali sul territorio 
H�OH�DVVRFLD]LRQL�GL�WXWHOD�SURPRVVH�GDOOD�&LVO�
,O�7HVVHUDPHQWR�Ã�XQR�GHL�PRPHQWL�SLÔ�LPSRUWDQWL�SHU�OD�)QS��anche per il 2015, 
GXQS�SLDQLƬFD�FDPSDJQH�SXEEOLFLWDULH�D�OLYHOOR�QD]LRQDOH�DWWUDYHUVR�DƯVVLRQL��
SXEEOLFLW»�GLQDPLFD�VX�DXWREXV��WUDP�H�QHOOH�VWD]LRQL�IHUURYLDULH�LQ�WXWWD�,WDOLD�� 
LQROWUH�RUJDQL]]D�OoDGYHUWLVLQJ�VX�FDUWD�VWDPSDWD��ZHE�H�WY�
/oDJHQ]LD�RUJDQL]]D�H�VXSSRUWD�ORJLVWLFDPHQWH�WXWWH�OH�IDVL�GHOOD�FDPSDJQD�
,Q�SLÔ��Ã�VWDWR�UHDOL]]DWR�LO�VLWR�pensionati.cisl.it FRQ�XQ�JHVWLRQDOH�SHU�LQVHULUH� 
DUWLFROL��QRWL]LH��QHZV�H�DJJLRUQDPHQWL��,O�VLWR�Ã�YDOLGDWR�:�&�H�VYLOXSSDWR�VHFRQGR� 
L�SURWRFROOL�6�(�2���VHDUFK�HQJLQH�RSWLPL]DWLRQ��FRQVXOWDELOH�GD�TXDOVLDVL�GHYLFH� 
PRELOH�JUD]LH�DO�OD\RXW�UHVSRQVLYH��HG�Ã�SHUIHWWDPHQWH�QDYLJDELOH�GD�VPDUWSKRQH� 
H�WDEOHW��ROWUH�FKH�RWWLPL]]DWR�SHU�XQD�IDFLOH�H�LQWXLWLYD�IUXL]LRQH�GD�GHVNWRS�

FNP CISL 
LA voCE 
delle 
GenerAzioni  
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/XFD�%DUFHOORQD�Ã�XQ�FDOOLJUDIR�H�GHƬQLVFH�LO�VXR�XQ�ODYRUR�
pVHPSOLFHq��Semplice nel senso di puro��,QƮXHQ]DWR�
GDOOD�JUDƬFD�GHJOL�DQQL�1RYDQWD��VXFFHVVLYDPHQWH�GDL�
JUDƯWL��GD�TXDOFKH�DQQR�pUHDOL]]Dq�OH�OHWWHUH��FLRÃ�ODYRUD�
XWLOL]]DQGR�OH�OHWWHUH�FRPH�FRPSRQHQWH�SULQFLSDOH�SHU�
OH�VXH�FUHD]LRQL��,QVHJQD�FDOOLJUDƬD�FRQ�Oo$VVRFLD]LRQH�
&DOOLJUDILFD�,WDOLDQD�H�WLHQH�ZRUNVKRS�LQ�YDULH�FLWW»�
HXURSHH��+D�XQR�VWXGLR�D�0LODQR�GRYH�ODYRUD�FRPH�JUDƬFR�
H�FDOOLJUDIR�IUHHODQFH��)UD�L�EUDQG�FKH�KDQQR�ULFKLHVWR� 
L�VXRL�OHWWHULQJ�FL�VRQR�&DUKDUWW��1LNH��0RQGDGRUL��=RR�
<RUN��'ROFH�	�*DEEDQD��8QLYHUVDO��6RQ\�%0*��+RJDQ��
Fra i suoi ultimi lavori ci sono la realizzazione dei titoli 
GL�WHVWD�SHU�LO�ƬOP�p,R�VRQR�OoDPRUHq��SHU�OD�0LNDGR�� 
LO�SURJHWWR�p6RPH�7\SH�RI�:RQGHUIXOq��LQDXJXUDWR� 
D�0HOERXUQH�H�6LGQH\��H�OH�FROOHWWLYH�p&DOLJUDƬDq�D�6DQ�
3DROR�H�p2VFXUR�6FUXWDUHq�SUHVVR�OD�*DOOHULD�3DWULFLD�
$UPRFLGD�GL�0LODQR��2OWUH�DG�DYHU�SUHVR�SDUWH�D�QXPHURVL�
SURJHWWL�LQGLSHQGHQWL��L�VXRL�ODYRUL�VRQR�DSSDUVL�LQ�
VYDULDWH�SXEEOLFD]LRQL��IUD�OH�XOWLPH��XQR�VSHFLDOH�VXOOD�
ULYLVWD�DPHULFDQD�/HWWHU�$UWV�5HYLHZ�
&RPH�GLFH�OR�VWHVVR�/XFD�SHU�LO�ODYRUR�FKH�VYROJH��
p6WDPSDWHOORq�HUD�OD�PLD�GHƬQL]LRQH��XQ�SRo�UXGLPHQWDOH��
SHU�GHƬQLUH�OD�IRUPD�EDVH�GHOOH�OHWWHUH��%LVRJQD�FRQRVFHUH�
OH�OHWWHUH��OD�ORUR�RULJLQH�H�OH�ORUR�SURSRU]LRQL��SHU�SRWHUOH�
SRL�HYROYHUH��FRPH�LQYHFH�VXFFHGH�QHO�ZULWLQJ��GRYH�
LQ�UHDOW»�LO�SURFHVVR�Ã�LQYHUVR��GLFLDPR�FKH�TXDQGR�ULHVFL�
DG�DSSUH]]DUH�XQD�OHWWHUD�VSRJOLD�GL�ORRS��IUHFFH� 
H�GHFRUD]LRQL�YDULH��QRQ�VHQWL�SLÔ�OD�QHFHVVLW»�GL�ULHPSLUOD�
QXRYDPHQWH�GL�FRVH��WL�EDVWD�OD�VHPSOLFLW»�

/8&$BArCELLoNA��'(6,*1(5��:5,7(5�(�&$//,*5$)2�

“ q

SCRIVERE  
£�6(035(� 
81$�23(5$=,21(  

6(03/,&(
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MANGIARE è UNA NECESSITà 

MANGIARE 
INTELLIGENTEMENTE 

Tema fra i più dibattuti quelli  
del cibo e della nutrizione, ecco  
un portale accattivante realizzato 
dal National Geographic, che 
SRWUHEEH�GHƬQLUVL�FRPH�XQ�JUDQGH�
gioco di scoperte. Racconta la storia 
del cibo e le varie ed eventuali che 
si accompagnano alle prelibatezze 
della terra. 

/oRELHWWLYR�VWRULFR�GHOOD�National Geographic Society 
Ã�GD�VHPSUH�TXHOOR�GL��LQFUHPHQWDUH�H�GLIIRQGHUH� 
OD�FRQRVFHQ]D�JHRJUDILFD�H�DOOR�VWHVVR�WHPSR� 
GL�SURPXRYHUH�OD�SURWH]LRQH�GHOOD�FXOWXUD�GHOOoXPDQLW»��
GHOOD�VWRULD�H�GHOOH�ULVRUVH�QDWXUDOL��
,O�SRUWDOH�Ã�UHDOL]]DWR�VHFRQGR�OH�XOWLPH�WHFQRORJLH� 
LQ�IDWWR�GL�ZHE�HVSHULHQ]LDOH��navigando si vive quasi 
un’esperienza sensoriale e olfattiva di piatti e cibi 
gustosi��FRQ�LQIRUPD]LRQL�VXOOD�VWRULD�GHO�SURGRWWR� 
H�YLGHR�GD�FRQVXOWDUH�DOOoLVWDQWH�FRQ�LO�FRQWULEXWR� 
GL�HVSHUWL�QHO�VHWWRUH�� 

è un’Arte
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/D�ULFRVWUX]LRQH�VWRULFD�Ã�HFFHOOHQWH��£�TXHOOR�FKH� 
VL�FKLDPD�ZHE�PDUNHWLQJ�HVSHULHQ]LDOH��WUDPXWDQGR� 
OH�D]LRQL�GHL�YLVLWDWRUL�DWWUDYHUVR�VSHFLƬFKH�D]LRQL� 
LQ�OHDG�FKH�FDWWXUDQR�OoXWHQWH��
/D�VWRULD�GHO�FLER�Ã�VXGGLYLVD�SHU�FDWHJRULH��GDOOD�FDUQH� 
H�SHVFH�DO�SDQH��PD�LQ�XQ�H[FXUVXV�DWLSLFR��pFROSHYROL�
SLDFHULq��GROFL��H�ULYROX]LRQL�DOLPHQWDUL��FRQ�VSXQWL� 
GL�DVVROXWR�LQWHUHVVH�H�FXULRVLW»�
6H�OD�FDUQH�FL�KD�SHUPHVVR�GL�DUULYDUH�LQ�FLPD�DOOD�FDWHQD�
DOLPHQWDUH��FRQVHQWHQGR�XQ�VDOWR�HYROXWLYR�QRWHYROH��
YDUL�VRQR�L�WDJOL�GL�FDUQH�VHUYLWL�DO�ULVWRUDQWH��HFFRQH�
DOORUD�XQD�EHOOD�FDUUHOODWD�
,O�JXVWR"�1RQ�VROR�LQ���VDSRUL�IRQGDPHQWDOL��GROFH��
VDODWR��DPDUR��XPDPL��DFLGR���FXL�FRUULVSRQGHUHEEHUR�
GLYHUVH�SDUWL�GHOOD�OLQJXD��LQ�UHDOW»�SRVVLDPR�VHQWLUH�
PROWL�SLÔ�JXVWL��H�OD�ULFHUFD�VFLHQWLILFD�OR�KD�YLD�YLD�
GLPRVWUDWR�LQ�PRGR�FRQYLQFHQWH��
1DWLRQDO�*HRJUDSKLF��DWWUDYHUVR�TXHVWR�SRUWDOH��
incontra il navigatore  attraverso video e immagini 
FXUDWH�DO�GHWWDJOLR��4XHVWL�HOHPHQWL�DLXWDQR�D�VWLPRODUH�
LO�VHQVR�GL�XQD�SHUVRQD��JHQHUDQGR�XQR�VWDWR�GoDQLPR� 
R�XQ�VHQWLPHQWR�FKH�KDQQR�OR�VFRSR�GL�FRQGXUOD� 
D�ULƮHWWHUH�VXOOoLQWUDSUHQGHUH�XQoD]LRQH��,O�WXWWR�DYYLHQH�
DWWUDYHUVR�TXHVWR�SURFHVVR�FRLQYROJHQWH�HG�HVSHULHQ]LDOH��
(VSHULHQ]D�FKH�LQ�WXWWL�L�FDVL�SXÍ�ULVXOWDUH�DQFRUD�SLÔ�
IUXWWXRVD��LQWHUDJHQGR�FRQ�L�VRFLDO�QHWZRUN�
,O�SURJHWWR�ZHE�FRVÇ�DOOHWWDQWH��FRQ�XQoLPSURQWD�
IRUWHPHQWH�HVSHULHQ]LDOH��GRYH�SUHYDOJDQR�LPPDJLQL��
YLGHR�H�FLWD]LRQL�VWLPRODQWL�LQYLWD�D�FRPSLHUH�D]LRQL��
TXHVWL�VWUXPHQWL�VRQR�IRQGDPHQWDOL�SHU�DFFUHVFHUH� 
OD�SURSULD�EUDQG�DZDUHQHVV��3HU�UHDOL]]DUH��XQoDGHJXDWD�
VWUDWHJLD�GL�PDUNHWLQJ�HVSHULHQ]LDOH�Ã�VHPSUH�SLÔ�
LQWHUHVVDQWH�XWLOL]]DUH�LO�ZHE�PD�VDUHEEH�FRPXQTXH�
RSSRUWXQR�XWLOL]]DUH�XQ�PL[�GL�PH]]L�GL�FRPXQLFD]LRQH��
RQ�OLQH�H�Rƪ�OLQH��/oHVSHULHQ]D�QRQ�GHYH�HVVHUH�ƬQH� 
D�VH�VWHVVD�HG�XWLOL]]DWD�QHOOD�VROD�ULFHUFD�GL�FOLHQWH��
%LVRJQD�FHUFDUH�GL�FRQWLQXDUH�D�IDUOD�YLYHUH�SHU�PROWR�
WHPSR��IDFHQGR�LQ�PRGR�FKH�ULWRUQL�
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6,$02�)$77,  
dellA stessA MATERIA 
dei SOGNI

Kevin 
9DQ�

Aelst 
6H�LO�VXUUHDOLVPR�VL�EDVD�VX�
concetti chiave come sogno  
H�IROOLD��FRQVLGHUDWL�L�PH]]L� 
SHU�VXSHUDUH�OD�UD]LRQDOLW»�� 
H�OLEHUD]LRQH�GHOOoLQGLYLGXR�
�GDOOH�FRQYHQ]LRQL�VRFLDOL���
allora Kevin Van Aelst 
rispecchia lo spirito del 
movimento��D�TXDVL�XQ�VHFROR�
GL�GLVWDQ]D��8Q�DUWLVWD� 
H�IRWRJUDIR�DPHULFDQR� 
FKH�VHPEUD�DYHU�FRPSUHVR�
DSSLHQR�OD�ILORVRILD�H�OH�
HVSHULHQ]H�GHL�PRYLPHQWL�
artistici neo-dada e 
6XUUHDOLVWD��9DQ�$HOVW�FUHD�
GHOOH�UHLQWHUSUHWD]LRQL�YLVLYH�
XWLOL]]DQGR�RJJHWWL�FRPXQL��
chiedendo a chi guarda di 
FRPSOHWDUH�H�UL�YDOXWDUH�OD�VXD�
SHUVRQDOH�FRPSUHQVLRQH�GHO�
VRJJHWWR��/oDUWH�Ã�GLYHQWDWD�
FRQFHWWR��JLRFR�H�PHWDIRUD� 
/H�VXH�RSHUH�VRQR�SURYRFDWRULH�
H�LURQLFKH��)DQQR�LPPDJLQDUH�
OoRJJHWWR�GD�XQ�DOWUR�SXQWR� 
GL�YLVWD��FRPH�TXDOFRVD� 
FKH�QRQ�DYHYL�YDOXWDWR�SULPD� 
,�VXRL�DEELQDPHQWL�FUHDQR�XQD�
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VLWXD]LRQH�GL�SDUDGRVVR�� 
XQ�FRQWURVHQVR��RSSXUH�
WUDVIRUPDQR�LO�VHQVR��
GDQGR�XQoDFFHOHUD]LRQH� 
GL�VLJQLƬFDWR��/D�IXQ]LRQH�
originaria degli oggetti è 
smarrita e ritrovata sotto 
XQD�IRUPD�GLYHUVD�� 
&RPH�OD�JUDQGH�LPSURQWD�
IDWWD�GL�SHOOLFROD�GL�FDVVHWWD��
o la ruota rivista con i colori 
del mare circondata da 
WHPLELOL�VTXDOL��RJQL�RJJHWWR�
DVVXPH�IRUPH�GLYHUVH� 
e lancia messaggi allo 
VSHWWDWRUH�FKH��FRPH�
QHOOoDUWH�FRQFHWWXDOH��
ULYDOXWD�OoLGHD�H�L�FRQWHQXWL�
GLYHQWDQR�UDUHIDWWL��YLVLRQDUL��
LPPDJLQDUL��4XHOOR�FKH�
VHPEUD�LQWHUHVVL�DOOoDUWLVWD�
è riuscire a mettere in moto 
XQoHPR]LRQH�DOOR�VSHWWDWRUH��
FKH�PXRYD�TXDOFRVD�LQ�OXL�
FUHDQGR�XQ�LPSDWWR�

SHUFHWWLYR�FKH�OR�SRUWD� 
DOOD�UHDOL]]D]LRQH�FRPSLXWD�
GHOOoRSHUD��2JJL�VLDPR�
DELWXDWL�D�FRQVXPDUH�WXWWR�
PROWR�LQ�IUHWWD��OoDUWH�
FRQFHSLWD�LQYHFH�GD�9DQ�
$HOVW�YXROH�IDU�ULƮHWWHUH��
+XPRU�H�VWXSRUH��OH�
RSHUH�GL�TXHVWR�DUWLVWD�
UHLQWHUSUHWDQR�OoXWLOL]]R�
GL�RJJHWWL�FRPXQL��FUHDQGR�
suggestioni decisamente 
FUHDWLYH��&LÍ�FKH�
VHPEUHUHEEH�LPSUREDELOH��
VH�QRQ�LPSRVVLELOH��QHOOH�
VXH�RSHUH�GLYLHQH�UHDOH��
GHVWDELOL]]DQGR�PD�DO�
WHPSR�VWHVVR�LQFXULRVHQGR�
OR�VSHWWDWRUH��8Q�XQLYHUVR�
VWUDQR��RULJLQDOH�H�FXULRVR��
XQ�VRJQR�LQ�FXL�SHUGHUVL�
SHU�XQ�LVWDQWH��GRYH�JOL�
RJJHWWL�FDPELDQR�LO�ORUR�
DVSHWWR�FRPXQH� 
H�GLYHQWDQR�TXDOFRVD�GL�

QXRYR�HG�LUULSHWLELOH�� 
,O�VXR�ODYRUR�SRUWD�VHPSUH�
DG�XQoDQDOLVL�GHOOD�YLWD� 
H�GHO�PRQGR�DWWXDOH��VHQ]D�
VFDGHUH�SHUÍ�LQ�SHQVLHUL�
VFRQWDWL��2ULJLQDOH�H�
VWUDYDJDQWH��9DQ�$HOVW�QRQ�
VL�OLPLWD�DOOoDVSHWWR�LURQLFR�
R�GLVVDFUDWRULR�GHOOoDUWH��
PD�SDVVD�DWWUDYHUVR�
XQoHVWHWLFD�YLVLYD�VWXGLDWD�
/H�RSHUH�ODVFLDQR�LQIDWWL�D�
chi le osserva la sensazione 
GL�SHUGHUH�LO�FRQWDWWR�FRQ�
OD�UHDOW»�HG�HQWUDUH�SHU�
un istante in un mondo 
RQLULFR��6RJQR�R�UHDOW»��
PDJLD�HG�LOOXVLRQH�� 
i suoi oggetti di certo 
QRQ�SDVVDQR�LQRVVHUYDWL��
ULFKLDPDQR�OoDWWHQ]LRQH� 
GL�DSSDVVLRQDWL�H�QRQ�VROR��
VWLPRODQGR�LO�SHQVLHUR�
GHOOR�VSHWWDWRUH��FUHDQGR�
HPSDWLD�HG�HPR]LRQH�
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Dall’8 dicembre 2014 al 31 gennaio 
2015��DOOoLQWHUQR�GHOOoLQL]LDWLYD�
#ViviCreativo��VL�Ã�VYROWR�LO�FRQWHVW�
RQOLQH��DOOD�VXD�SULPD�HGL]LRQH��
#MettitinMostra��ULVHUYDWR�D�JLRYDQL�
GHVLJQHU�H�JUDƬFL�GL�HW»�FRPSUHVD�
WUD�L����H�L����DQQL�
15 artisti hanno realizzato delle cover 
sul tema della creatività��PD�VROR�
i primi 6��VHOH]LRQDWL�FRPELQDQGR�
LO�PDJJLRU�QXPHUR�GL�pPL�SLDFHq�
VX�)DFHERRN�H�OD�YDOXWD]LRQH�GHOOD�
JLXULD�WHFQLFD�GL�GXQSPDJD]LQH��
vedranno pubblicate le loro opere���
$G�RJQXQR�GL�ORUR��GXQS�PDQGHU»�
il numero del magazine con la 
FUHD]LRQH�GL�FXL�VRQR�DXWRUL�
/oLQL]LDWLYD�KD�ULVFRVVR�XQ�JUDQGH�
successo in termini di engagement 
VXOOD�SDJLQD�VRFLDO��SRUWDQGR�L�pPL�
SLDFHq�GL�9LYL&UHDWLYR�GD�SRFR�SLÔ� 
GL�����DG�ROWUH������

3HU�LQIR�VHJXL�#vivicreativo su Facebook

#VIVICREATIVO
e l’iniziativa #MettitinMostra

Keep in Touch
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Picci
anni: 19
SURIHVVLRQH��creativo 

federico.piccirillo@virgilio.it 
3DJLQD�)DFHERRN��picci 

0L�FKLDPR�)HGHULFR�3LFFLULOOR��LQ�DUWH�3LFFL�
KR����DQQL�H�YLYR�D�3LVWRLD�

+R�VWXGLDWR�DOOo,VWLWXWR�GoDUWH�3HWURFFKL
GL�3LVWRLD�H�ƬQ�GD�SLFFROR�KR�PDQLIHVWDWR�WDQWD�
SDVVLRQH�SHU�LO�GLVHJQR�H�OoDUWH�LQ�JHQHUDOH
VRJQDQGR�VHPSUH�GL�DƪHUPDUPL�QHO�PRQGR
GHL�*UDSKLF�'HVLJQHU�

$GHVVR�VRQR�TXDVL���DQQL�GD�TXDQGR�KR�
DSSURIRQGLWR�FRPH�DXWRGLGDWWD�OoDUWH�GLJLWDOH�

/D�PLD�Ã�XQD�SDVVLRQH�ULYROWD�QRQ�VROWDQWR�
DOOoLOOXVWUD]LRQH��PD�D�WXWWL�L�UDPL�GHOOD�JUDƬFD�
SURJHWWXDOH��GL�FXL�RJQL�JLRUQR�FHUFR�VHPSUH
GL�LPSDUDUH�TXDOFRVD�GL�QXRYR�GD�HVVL�
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lo SAPEVI CHE?  
NEWS E CURIOSITà  
,1�3,//2/(�7529$7(�68/�:(%� 
0$�121�62/2
Credi di sapere veramente tutto? Nell’era della mega informazione e di Google  
che si propone di rispondere a tutti gli interrogativi, abbiamo raccolto alcune 
piccole cose che potrebbero esserti sfuggite.
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3HUFKÄ�L�FDYL�GHOOH�FXƯH� 
si annodano sempre?
8Q�JUXSSR�GL�ULFHUFDWRUL�
VWDWXQLWHQVL��GRSR�QXPHURVL�
HVSHULPHQWL�WHFQLFR�PDWHPDWLFL�
LQ�ODERUDWRULR��KD�GHFUHWDWR�
FKH�LO�IHQRPHQR�VL�FKLDPD�
“annodamento spontaneoq�� 
LO�ƬOR�LQVRPPD�SUHQGH�OD�IRUPD�
GL�XQD�VSLUD��H�G»�YLWD�DL�QRGL��
1RQ�SRVVLDPR�IDUFL�QLHQWH�

Pubblicità sociale��*UHJRU\�
Kloehn è un artista che usa 
LO�VXR�WDOHQWR�SHU�XQD�EXRQD�
FDXVD��costruire casette  
per i senzatetto�� 
8VDQGR�PDWHULDOL�ULFLFODWL��
VSHVVR�WURYDWL�DEEDQGRQDWL� 
SHU�VWUDGD��FUHD�SLFFROH�
DELWD]LRQL�PRELOL��FLDVFXQD�
JUDQGH�SRFR�SLÔ�GL�XQ�GLYDQR��
QRQ�FHUWR�VSD]LRVH��PD�PROWR�
SHU�FKL�SULPD�YLYHYD�VRWWR� 
L�SRQWL�

Il packaging commestibile�� 
uno studente italiano ha 
UHDOL]]DWR�LO�p'RPRSDNq�
FRPPHVWLELOH��FLRÃ�i piatti 
insieme alle pietanze si 
possono mangiare��DO�SULPR�
SRVWR�FoÃ�OD�TXHVWLRQH�DPELHQWDOH��
1HO�VXR�FDVR��OD�SHOOLFROD�Ã�DO������
ELRGHJUDGDELOH��SHU�XQ�ULVSDUPLR�
DPELHQWDOH�VWLPDWR�GL����PLOD�
WRQQHOODWH�DQQXH�

/H�SULPH�FRPXQLFD]LRQL�
SXEEOLFLWDULH�LQ�,WDOLD��LQ�RULJLQH�
UÃFODPH��LQL]LDQR�D�GLƪRQGHUVL�
con la nascita dei giornali  
WUD�OD�PHW»�GHOOo2WWRFHQWR� 
H�JOL�LQL]L�GHO�1RYHFHQWR�� 
6XOOH�XOWLPH�SDJLQH�GHL�
TXRWLGLDQL��TXDOL�OD�Domenica  
del Corriere��OD�Tribuna 
Illustrata�H�OoIllustrazione 
Italiana��DSSDLRQR�L�SULPL�
DQQXQFL�SXEEOLFLWDUL�� 
VROR�FRQ�WHVWL�H�GLVHJQL��
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NEL prossiMo NUMEro...
...arriva la nuova campagna studiata da dunp per il cliente Rossicar Service
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Vuoi 

comunicare 

con i tuoi 

CliEnti ad 

un PrEzzo

dAVVEro 

sPECiAlE?

www.smsend.it

DFTXLVLVFL�H�ƬGHOL]]D�OD�WXD�FOLHQWHOD� 
con smSend, la piattaforma online che  
ti consente di contattare, informare  
e promuovere il tuo business

INVIa E RICEVI 
SmS mmS DaL WEB

SEmPLICE, VELoCE E SICuRo

keep in touch!



dunp
via g. rosaccio, 6
00156 Roma  
t  +39 06 4066184   
info@dunp.it   
dunp.it

copertina di 
federico piccirilo aka picci


